Sample Online Booking Terms

(1)
Introduction

Please read these online booking terms carefully.  

You will be asked to expressly agree
 to these online booking terms during the [event]
  booking process on our website.  

(2)
Interpretation

...

(3)
Booking process

...

In order to enter into a contract to [attend an event], you will need to take the following steps: [describe different technical steps to follow to conclude contract – e.g.: “(i) you must select the relevant [event], and then proceed to the checkout; (ii) if you are a new customer, you must then create an account with us and log in; if you are an existing customer, you must enter your login details; (iii) once you are logged in, you must confirm your order and your consent to these online booking terms; (iv) you will be transferred to the PayPal website, and PayPal will handle your payment; (v) we will then send you an initial acknowledgement
; and (vi) once we have checked whether we are able to meet your booking request, we will either send you a booking confirmation (at which point your booking will become a binding contract) or we will confirm by email that we are unable to meet your booking request.”]

...

(4)
The [events]

[Describe [events]]

(5)
Price and payment

Prices for [events] are quoted on our website.  However, it is always possible that some of the prices on the website may be incorrect.  We will verify prices as part of our online booking procedures so that [an event's] correct price will be stated when you [pay for the event].

...

(6)
Warranties

We warrant that the services provided under these online booking terms will be provided with reasonable skill and  care.

You warrant and represent to us that: 

(a)
you are legally capable of entering into binding contracts, and you have full authority, power and capacity to agree to these online booking terms; 

(b)
the information provided in or in connection with your booking request is accurate and complete; 

[(c)
you will be able to attend the [event] at the time and in the place advertised;]

[(d)
you meet the pre-requisites and qualification criteria for attending the [event] set out in [document];]

...

[(7)
Venues and dates

Where we have a valid reason to do so, we may change [event] dates and venues by giving reasonable notice of the change to you.]  

(8)
Your rights of cancellation

Without prejudice to the statutory right of cancellation detailed in Section [9], you may cancel [an event] booking:

(a)
at least [number] days before [the event] is due to begin (in which case you will be entitled to a full refund of the amount paid);

(b)
between [number] and [number] days before [the event] is due to begin (in which case you will be entitled to a refund of [percentage] of the amount paid);

(c)
between [number] and [number] days before [the event] is due to begin (in which case you will be entitled to a refund of [percentage] of the amount paid).

If you cancel [an event] booking [number] or less days before [the event] is due to begin, or if you fail to attend [an event], no refund will be given.

...

(9)
“Cooling off” period

...

(10)
Consumer rights

If you are a consumer, any statutory rights which you have, which cannot be excluded or limited, will not be affected by these online booking terms

(11)
Refunds

If you cancel a contract and are entitled to a refund, we will usually refund any money received from you using the same method originally used by you to pay for your purchase. We will process the refund due to you as soon as possible and, in any event, within 30 days of the day we received your valid notice of cancellation.

(12)
Limitations and exclusions of liability

...

(13)
Force majeure

In this Section and Section [12], “force majeure event” means any event which is beyond our reasonable control.

Where a force majeure event gives rise to a failure or delay in us performing our obligations under these terms and conditions, those obligations will be suspended for the duration of the force majeure event.

(14)
Business customer indemnity

This Section [14] applies if and only if you contract with us under these online booking terms in the course of a business.

You hereby indemnify us and undertake to keep us indemnified against all and any liabilities, losses, damages, expenses and costs (including legal expenses and amounts paid in settlement of any demand, action or claim) arising, directly or indirectly, out of a breach by you of any of your obligations under these online booking terms.

(15)
General terms

...

(16)
About us

Our full name is [name].  

Our [registered office is [address] and our] principal trading address is [address].  

[Our company registration number is [number].]  

Our email address is [email].  

[Our VAT number is [VAT number]].

	This is a sample document, containing selected sections from SEQ Legal's template online booking terms (businesses and consumers version).  Ellipses indicate omitted sections.  You can purchase a complete online booking terms template from:

http://www.website-contracts.co.uk/acatalog/booking_terms_and_conditions.html


�	This template is designed to be used in connection with an online booking facility for events, courses, workshops or similar, where the person or company operating the booking facility is the same person or company that will contract to arrange the event, course etc for the customer.  It can be used in relation to both business customers and consumers.





	It does not however take account of any particular codes of practice.  You should check if any such code applies.





	Note that the template should not be used in relation to services that are subject to special regulation – for example air transport or package holidays - or give rise to special risks.  





	At the risk of stating the obvious, the use of properly drafted online booking terms does not exhaust your legal obligations in relation to the sale of goods from a website.  Many of the provisions in the template are included to deal with specific legal requirements, and you should therefore be wary of deleting provisions.  





�	It is important to ensure that online booking terms are properly accepted by the customer.  The terms must be brought to the attention of the customer before he or she has committed to a booking. However, simply including a link to the terms from the purchase page may not be sufficient to ensure that they are incorporated into the contract.  You should also get some kind of formal acceptance of the terms.  There are several ways of getting a customer's formal acceptance of the online booking terms: (i) you can require the customer to click on a button marked “I Agree” at the end of an electronic copy of the online booking terms; (ii) you can require the customer to tick the check box on the order form, marked with the words “I Agree to the online booking terms” (or something similar); (iii) you can include text such as “By clicking “Continue” you agree to our online booking terms” on one of the order form pages.  Number (i) is better than number (ii), and number (ii) better than number (iii).  Whatever method you chose, you should ensure that you retain evidence (e.g. a database entry) that each customer has agreed to the online booking terms.  Agreement should be given at the point of booking (not just at the point of customer registration).





�	The template refers throughout to “events”.  You should change these references to suit whatever it is that customers may book via the website.





�	The template envisages a two-stage acknowledgement process.  First, an automatic acknowledgement is sent on receipt of the booking request.  Second, an order confirmation is sent once the supplier has confirmed that it can meet the booking.  The Electronic Commerce (EC Directive) Regulations 2002 (the Ecommerce Regulations) require that: “a service provider will … acknowledge receipt of the order to the recipient of the service without undue delay and by electronic means”.





�	Alternatively this could be a web page saying “thank you for your order”.  This acknowledgement or receipt should make it clear that it is not an acceptance of the customer’s order.





�	The Consumer Protection (Distance Selling) Regulations 2000 (the Distance Selling Regulations) require that suppliers provide “a description of the main characteristics of the ... services”.  You may refer here to a description elsewhere on the website.





�	The Distance Selling Regulations require that suppliers provide details of “the price of the goods or services including all taxes”.  Again, you may refer to information elsewhere on the website.





�	Note: as regards consumers at least, provisions granting the service provider a unilateral right to cancel the booking, or to change the fundamental terms of the booking without a valid reason, will usually be contrary to the Unfair Contract Terms Act 1977 and/or the Unfair Terms in Consumer Contract Regulations 1999.





�	Unlike Section 9, Section 8 is optional.





�	This section is necessary because of the Distance Selling Regulations.  Do not delete.








